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As economies continue to evolve, knowledge is being recognized as a business 
asset and considered a crucial component of business strategy. The ability to 
manage knowledge is increasingly important for securing and maintaining 
organizational success and surviving in the knowledge economy. 

Knowledge Management Strategies for Business Development 
addresses the relevance of knowledge management strategies for the ad-
vancement of organizations worldwide. This reference book includes real-
life examples of knowledge management in a variety of settings ranging 
from hospitality business to healthcare. It also includes detailed coverage of 
knowledge management capture and usage for strategic planning, and use of 
knowledge management for effective customer relationship management and 
marketing projects.

Subject:
Business & Organizational Research; Knowledge Management; Marketing; 

Operations & Service Management

Market:
This essential publication will be invaluable to academic, corporate, and re-

search libraries as well as those interested in practical applications for knowledge 

management development, implementation, and utilization. Business managers, 

executives, project leaders, public administrators, and healthcare administrators 

will find this resource provides significant methods and best-practice examples in 
knowledge management applicable to a variety of organizations. Students in busi-

ness, management, marketing, public administration, and healthcare administra-

tion programs will also benefit.
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